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PARTICIPANT INFORMATION SHEET 
 

What is the impact of glass shape on alcohol consumption in pubs and bars? 
 
Your pub or bar is being invited to take part in a research study. Before you decide, it is important for 

you to understand why the research is being done and what it would involve. Please take time to read 

the following information carefully and discuss it with others if you wish. Ask us if there is anything 

that is not clear or if you would like more information. Take time to decide whether or not you wish 

your pub or bar to take part and remember that participation is voluntary. 

 

What is the purpose of the study? 
 
To find out what will happen to people’s alcohol consumption if pubs and bars change the shape of 

their pint and half pint glasses from curved to straight-sided. 

 

Why has my pub or bar been invited? 
 
Your pub or bar has been invited because you have asked to receive further information after reading 

a summary of the study in a letter of invitation or in a study advertisement. 

 

Does my pub or bar have to take part?  
 
It is up to you to decide whether or not your pub or bar takes part. If you do decide to take part, you 

would be given this information sheet to keep and be asked to sign a consent form prior to any further 

procedures (excluding an initial eligibility screening assessment). You, or another person authorised 

to sign, will also be asked to sign an agreement on behalf of your pub or bar. The agreement outlines 

that taking part in the study is confidential (unless you would like publicity after the results are 

published) and explains how we securely hold and use your pub or bar’s data. If you decide to take 

part, you are still free to withdraw at any time and without giving a reason. If your pub or bar withdraws 

before the end of the study then its data will not be collected or used. A decision to withdraw at any 

time, or a decision not to take part, would not affect your pub or bar’s future or be held against it in 

any way.  
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Is my pub or bar eligible to take part?  
 
Please read all of these criteria very carefully and contact the researcher if you have any doubts 

regarding your pub or bar’s eligibility. If your pub or bar does not meet the eligibility criteria, it will not 

be able to take part.  

 

Your pub or bar will be able to take part if: 

 

• It sells more than 160 pints (or 90 litres) of lager, ale and cider per week. 

• The majority (75% or more) of its usual pint and half pint glasses for lager, ale and cider are 

curved. A glass should be considered curved if its width is not the same from top to bottom. 

• Its licensing conditions will allow it to serve lager, ale and cider in straight-sided pint and half 

pint glasses. 

• It has an electronic point of sale (EPOS) till system (or an equivalent) to record itemised sales 

for all drinks, including lager, ale and cider.   

 

Expenses and reimbursement 
 
As a gesture to say thank you for participating in the study, your pub or bar will be offered an 

optional financial reimbursement of £500. If your pub or bar takes up this option, the research team 

will make a one-off payment to your pub or bar once they have received complete sales data from 

across the eight-week study period. If your pub or bar withdraws from the study  and / or does not 

provide complete sales data then it will not receive the financial reimbursement of £500. Your pub 

or bar will also be allowed to keep the straight-sided pint and half pint glasses, provided by us, for 

use after the final visit. Finally, we will offer publicity of your pub or bar’s involvement after study 

completion.  

 

How much time will the study take?  
 
The study will last eight weeks, but your pub or bar will only be asked to serve lager, ale and cider in 

straight-sided pint and half pint glasses for a total of four weeks (two blocks of two weeks each). The 

other four weeks will be business as usual. Your pub or bar will follow one of the following four 

sequences and this will be randomly determined: 

 
 Week 1 Week 2 Week 3 Week 4 Week 5 Week 6 Week 7 Week 8 

Sequence 1 Usual Straight-sided  Usual Straight-sided 

Sequence 2 Usual Straight-sided Straight-sided Usual 

Sequence 3 Straight-sided Usual Usual Straight-sided 

Sequence 4 Straight-sided Usual Straight-sided Usual 
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What will my pub or bar have to do? 

 

• Serve lager, ale and cider in straight-sided pint and half pint glasses for four weeks across the 

eight-week study period. Your pub or bar will be asked to use the straight-sided glasses in 

blocks of two weeks. We will provide these glasses. We will also help with the exchange of 

glassware (from usual to straight-sided and vice versa) if required, including providing external 

storage for the glasses that are not in use.  

• Share your drinks sales data throughout the study. 

• A member of the research team will visit your pub or bar once a fortnight to check the correct 

glassware is in use and to do a head count of customers.  

 

What are the possible disadvantages and risks of taking part? 
 
There is some evidence to suggest that the shape of glasses may influence the speed at which people 

drink alcohol. Therefore, it is possible that customers may drink less lager, ale and / or cider when 

these drinks are served in straight-sided glasses.  

 

What are the possible benefits of taking part? 
 
Your pub or bar would not directly benefit from taking part in this research study, except for the £500 

incentive, free glasses and publicity, and participation is voluntary. However, the information we get 

from this study may help us to understand the impact of glass shape on alcohol consumption. 

 

Will participation in this study be kept confidential? 
 
Yes. The identity of you and your pub or bar, and any personal information that could identify you 

(e.g., name, email address and telephone number) will be kept securely by the study team and will 

not be shared publicly or with other research groups, except for collaborators at the University of 

Cambridge. On occasion this information may be made available to university research staff and 

government bodies which monitor whether research studies are performed properly. However, this 

will only be in the context of monitoring and this information will not be used to contact you or to 

make your participation in this study known. 

 

What would happen to the results of the research study? 
 
During the study, we will collect two types of data: screening data and study data. Both types of data 

are anonymised. This means we give the data a unique identification number and any personal 

information (e.g., name, email address and telephone number) is removed, so that neither you nor 

your pub or bar can be identified by this information.  

 

Screening data are collected before your pub or bar is fully enrolled onto the study. They identify 

whether your pub or bar is eligible for the study, but they are not part of the study data. We keep this 

information securely within our research group and do not share it.  

 

Study data refer to the information gathered once your pub or bar is enrolled onto the study. These 

data are collected to answer our research questions. 

 

When the study has been completed, we would analyse the study data we have collected and report 

the findings. This would be reported in an appropriate scientific journal or presented at a scientific 
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meeting. Neither you nor your pub or bar will be identified in any way and if you would like a copy of 

the final paper, you may request this. 

 

As your pub or bar’s study data are anonymised, it would not be possible to identify you, or your 

pub or bar, by name from any aspect of documentation or reporting for this research study. 

 

As part of scientific best practice, at the end of the study your pub or bar’s data would become 

“open data”. This means that it would be stored in an online database so that it is publicly available 

internationally and may be used for purposes unrelated to this study. Your pub or bar’s screening 

data would not be shared. 

 

What is open data? 

 

Open data means that study data are made available, free of charge, to anyone interested in the 

research, or who wishes to conduct their own analysis of the data. We would therefore have no 

control over how these data are used. However, all data would be anonymised before being made 

available and therefore there would be no way to identify you, or your pub or bar, from the study 

data.  

 

Why open data? 

 

Sharing research data and findings is considered best scientific practice and is a requirement of 

many funding bodies and scientific journals. As a large proportion of research is publicly funded, the 

outcomes of the research should be made publicly available. Sharing data helps to maximise the 

impact of investment through wider use, and encourages new avenues of research. 

 

Can I withdraw my pub or bar’s study data after it has participated in the study? 
 
Yes. If you decide that you do not want your pub or bar’s data to be used you can contact the study 

team and request that its data are withdrawn. You can do this up to two weeks after the study ends 

or up until the point the data are shared as “open data” (whichever comes first). At this point links 

between your pub or bar’s identity and its anonymised data set would be destroyed, and therefore 

we would no longer be able to withdraw your pub or bar’s data as we would no longer be able to 

identity which data set is your pub or bar’s. If your pub or bar withdraws its study data then it will not 

receive the financial reimbursement of £500. 

 

Who is organising and funding the research? 
 
Collaborative Award in Science from the Wellcome Trust (Behaviour Change by Design: 

https://www.behaviourchangebydesign.iph.cam.ac.uk/) awarded to the University of Cambridge and 

the University of Bristol.  

 

Who has reviewed the study? 
 
The study has received ethics approval from the Faculty of Science Human Research Ethics 

Committee at the University of Bristol (approval code: 73621).  
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Who can I contact for further information? 
 
If you have any questions about the study, please do not hesitate to contact Dr Laura Brocklebank 

at the Behaviour Change by Design Programme, Tobacco and Alcohol Research Group (TARG), 

School of Psychological Science, University of Bristol (laura.brocklebank@bristol.ac.uk or 0117 928 

8011).  

 
If you have any concerns related to your pub or bar’s participation in this study, please direct them 

to the Faculty of Science Human Research Ethics Committee, via Liam McKervey 

(liam.mckervey@bristol.ac.uk or 0117 928 7841).  

 

 
If you participate in this study you would be given a copy of this information sheet and a 

signed consent form to keep. 
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